GROUND ZER®

BREWING IDEAS



ABOUT

Ground Zero is the place where your
Idea becomes reality.

Here you can craft your ideas, build
projects, and spark collaborations. It's
the point “zero” that invites you to start
again, experiment, and create.




NAME & CLAIM

Ground Zero captures the essence of
beginnings: a place where ideas take
root and creativity starts to flow.

It unites the origin of coffee grounds
with the concept of a fresh creative slate,
symbolizing a space that fuels
Imagination, collaboration, and
InNnovation.

“Brewing ldeas” unites the worlds of
coffee and creativity: blending the act of
brewing coffee with nurturing ideas.

It reflects a space where caffeine,
collaboration, and creativity come
together and ideas are always in motion.




BRAND
IDENTITY

At Ground Zero, we believe every idea deserves a place to
grow. A space where creatives can meet, experiment, and
build one coffee, one sketch, one brainstorm at a time.
We are more than a coffee shop. We're a creative
ecosystem.

A place where collaboration replaces competition. Where
the smell of coffee mixes with the energy of creation.
Where you come to find your focus, your team, or just
yourself.

Because all great ideas have one thing in common:
they all started somewhere. And for us, that place is
Ground Zero.



BRAND ARCHETYPE
THE CREATOR

Driven by imagination, innovation, and the Seeks to help others flourish by offering
desire to make something meaningful. support, warmth, and trust.
EXPRESSIVE
VISIONARY
IMAGINATIVE

Ground Zero nurtures creativity. It is a space where imagination ignites and creators feel empowered to grow.



BRAND AUDIT

e Café culture meets productivity Creatives, remote workers, students, coffee lovers

e Hybrid work e |Inspiration and authenticity

e Creative freelancing e Community, creativity, connection

e Content creation economy Too sterile conventional co-working spaces

e Aesthetic-driven social culture

Unigue concept
Multiple revenue
e Community focused

Operational complexity
Initial investment
Noise management

o Co-working cafés

o Co-working spaces

e Recording studios e Creator economy
Brand collaborations

e Remote work growth

Competition
Replication
Changing work policies

e “Vibey/aesthetic” cafés




VOICE & TONE

Ground Zero's voice is confident yet warm,
blending professionalism with creativity.

We speak as a trusted collaborator:
Insightful, open, and grounded in purpose.

GROUNDED CREATIVE

Our tone Is grounded yet adaptable, always
reflecting a creative, calm, and inviting spirit.

In our spaces it feels focused and sensory,
online it's inspiring and conversational, and
within our community it's inclusive and

collaborative.




BRAND STRATEGY

Our mission Is to empower creative professionals by providing an accessible space
where ideas can grow Into real projects. We exist to democratize creativity, giving
iIndependent creators, freelancers, and entrepreneurs the tools, environment, and
community they need to bring their ideas to life.

To become the leading creative hub by 2030, redefine how people work, connect, and

create, starting locally and expanding into a global network of spaces where ideas are
born and creativity thrives.

CREATIVITY COMMUNITY




BRAND POSITIONING

USP is the intersection between
the café culture, co-working, and
creative production.

A creative hub that offers:
e Working environment
e Access to studios
e Focus roomS

Designhed with creators in mind

Podcast & video studios

Focus & creativity-enhancing sensory
rooms (scent-driven)

Community of like-minded individuals and
events/workshops

Aesthetic environment designed to spark
INnspiration and collaboration

Functional beverages

Feel inspired,
empowered, and
connected. It's the
starting point of your
next big idea.




L OGO

The Logo fuses the shape of a
coffee bean with the right
hemisphere of the brain, visually

merging energy and imagination.

The circular form reinforces the
idea of wholeness and continuity,
reflecting a creative cycle that
begins anew each day.
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GROUND ZER®

COLOR

The palette balances warmth and creativity. Deep brown
PA I_ ETT E grounds the brand in the sensory world of coffee, while muted
lavender evokes imagination and intellect. Soft neutral tones

bring clarity and calm, creating an atmosphere that feels both
focused and inspiring.

HEX #ede9dd HEX #2f2110
RGB 237, 233, 221

RGB 47, 33,16
CMYK 0%, 30%, 66%, 82% CMYK 0%, 30%, 66%, 82%




DEAS START
WITH SOMET!
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